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RUDDER’S RANGERS

Ranger Roadblock - US Briefing

June 6th, 0800 hours:  After scaling the heights at Pointe-du-Hoc and finding that their objective, the battery of six 155mm 
guns, was gone, Rangers from Companies D and E moved towards their next objective - securing a roadblock on the road 
between Grandcamp and Vierville.  Small patrols of men advanced towards the position in order to establish a roadblock 

cutting the way to Omaha for enemy reinforcements and creating staging point to eliminate the German 155mm gun battery.

Mission Brief

A farm road connects the fortified area at the Pointe to the 
paved highway.  Ruined farmhouses line the approach to the 
main road and your troops must sweep aside any resistance in 
order to secure the objective.
 
Scenario Special Rules

Random Operation Length
Reserves 

Order of Battle

Platoon Command (6 men) including Medic
Ranger Squad (11 men) - .30 CAL replaced by two BAR’s
Ranger Squad (8 men) - .30 CAL replaced by BAR, Recon
Ranger Squad (8 men) - .30 CAL replaced by BAR (in 
Reserve)
Mortar Team (4 men)

May spend up to 8 RP’s on Additional Equipment (no extra 
BAR’s)
 
The Battlefield

The battlefield is detailed on the accompanying map.  The 
table should also include 6-8 craters, about 8cm in diameter.  
Although troops inside it can be hidden, the orchard by the 
house does not block line of sight.  The communications 
trench (leading off the north edge) offers complete defilade 
(protection from enemy fire) from anywhere but the house and 
orchard nearest to it.

Deployment

The US player enters the table from his Deployment Zone (DZ 
on the map) edges on the first turn.  At least one unit must enter 
each Deployment Zone and the Reserves may enter from the 
edge of either.

Who Gets the First Turn?
The US player

How Long Does the Battle Last?
10 Turns each plus Random Operation Length.

Victory Conditions and Asset Points

Demoralised troops are not counted for the victory conditions 
below
.
US Decisive Victory:
US player has twice as many models as the German player 
within 20cm of the objective (see adjacent map).
US player scores 6 Asset Points.

US Marginal Victory:
US player has at least as many models as the German player 
within 20cm of the objective. 
US player scores 2 Asset Points.

German Marginal Victory:
German player has at least as many models as the US player 
within 20cm of the objective.
German player scores 2 Asset Points.

German Decisive Victory:
German player has twice as many models than the US player 
within 20cm of the objective.
German player scores 5 Asset Points.

Any other result is a draw and both sides receive 1 Asset 
Point. 

Additional Asset Points are won according to the schedule 
below:

US player has at least 3 models in the large house in German 
Deployment Zone A:  1 AP
US player captures any enemy troops:  1 AP
US player inflicts 50%+ casualties on German force:  1 AP, 
or, 
US player inflicts 66%+ casualties on German force:  2 AP’s
All farm buildings cleared of Germans:  1 AP
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SOUTH

OBJECTIVE

MINES

US DZ B US DZ A

WIRE

German positions reported 
along farm lane to crossroads



The Beyond Omaha campaign follows the first hours and days of the 2nd and 5th Ranger Battalion’s and 29th 
Infantry Division’s combat experience during the invasion of Normandy. 

After assaulting Omaha beach with horrendous losses, the 29th Infantry Division, the Blue & Gray’s,  break 
inland to secure key positions and link up with the Rangers at Pointe du Hoc in the face of determined German 
resistance.

Following their successful storming of Pointe du Hoc, the Rangers probe inland to eliminate German artillery 
positions.  A counterattack by element of 352nd Grenadier Division pins the Rangers against the sea and threatens 
to wipe them out.  

This book presents 9 scenarios that can be played alone or as part of two interlinking campaigns:  Rudder’s Rangers 
and Blue & Gray.  The scenarios are designed for Rules of Engagement but are easily adaptable to other games.  
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